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SR. 

NO.
EXAM SUBJECT

SEAT 

NO.

MARKS AFTER 

REVALUATION

1 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) DIGITAL MEDIA 1024384 37

2 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) BRAND MANAGEMENT 1024612 36

3 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) MEDIA PLANNING & BUYING 1024612 15

4 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) DIGITAL MEDIA 1024615 41

5 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) MEDIA PLANNING & BUYING 1024627 15

6 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) BRAND MANAGEMENT 1024627 41

7 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) DIGITAL MEDIA 1024684 47

8 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) BRAND MANAGEMENT 1024769 30

9 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) DIGITAL MEDIA 1024787 45

10 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) MEDIA PLANNING & BUYING 1024922 12

11 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) BRAND MANAGEMENT 1025298 32

12 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) MEDIA PLANNING & BUYING 1025298 30

13 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) MEDIA PLANNING & BUYING 1025352 18

14 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) BRAND MANAGEMENT 1025422 18

15 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) MEDIA PLANNING & BUYING 1025422 6

16 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) MEDIA PLANNING & BUYING 1025449 21

17 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) RURAL MARKETING & ADVERTISING 1025544 30

18 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) MEDIA PLANNING & BUYING 1025551 17

19 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) RURAL MARKETING & ADVERTISING 1025586 14

20 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) MEDIA PLANNING & BUYING 1025587 30

21 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) DIGITAL MEDIA 1025587 40

22 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) MEDIA PLANNING & BUYING 1025598 31

23 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) BRAND MANAGEMENT 1025671 30

24 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) BRAND MANAGEMENT 1025675 30

25 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) MEDIA PLANNING & BUYING 1025689 9

26 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) DIGITAL MEDIA 1025745 41

27 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) ADVERTISING & SALES PROMOTION 1025792 31

28 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) ADVERTISING & SALES PROMOTION 1025808 42

29 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) MEDIA PLANNING & BUYING 1026000 13

30 B.A. in Multimedia and Mass Communication (SEM VI) (CHOICE BASE) ADVERTISING & SALES PROMOTION 1026027 21

2)  Final revaluation result will be declared only after revaluation of all  subjects applied for revaluation.
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Note :-

1)  The marks declared are marks obtains after revaluation in individual subject only for the information of students.
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3)  Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases and caring out the amendments in the results as per 

provisions of the ordiances in force.  Ordinance 5048 is application for corrections.

4)  Date of supply of mark sheets will be declared later.
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